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Proposed Budget and Homes Treated 

Energy Savings Assistance Program  
2009-2011 Cycle To Date 

(Apr 30, 2011) 
2012-2014 Cycle 

(Proposed) 

Budget  $185 Million (adopted) $185 Million 

Homes Treated 250,000 (adopted) 220,000 

Avg Total Cost per Home 
(Incl. Admin. Costs) $587 $842 

Avg Measure Cost per Home $448 $648 

Avg kWh Savings Per Home 309 448 

Avg Peak kW Savings Per Home 0.086 0.101 
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Homes served will receive more measures with increased kWh 
and kW savings per treated home 
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× How do the Applications support the budget increases in relation to NGAT 
funding? 
Å This question is not applicable to SCE as an electric utility. 
 

× How do the Applications support the budget increases in relation to energy 
savings targets? 
Å Although SCE is not proposing a budget increase, SCE is changing the mix of 

measures to increase energy savings and cost effectiveness. 
Å The Commission has set homes treated goals but has not set energy savings 

targets for the Energy Savings Assistance Program. 
 

× How do the Applications support the goal to improve cost effectiveness? 
Å Increases in evaporative ŎƻƻƭŜǊ ŀƴŘ ǊŜŦǊƛƎŜǊŀǘƻǊ ƛƴǎǘŀƭƭŀǘƛƻƴǎ ŀƭƻƴƎ ǿƛǘƘ {/9Ωǎ 

proposed energy saving power surge protectors all contribute to improving cost-
effectiveness. 

Å SCE also proposes to modify the 3-Measure Rule to increase the number of 
homes that can receive CFLs.   

Å SCE is increasing program efficiency through innovations such as Tablet PCs and 
scheduling software. 

 

Proposed Budget and Homes Treated (cont) 
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New Strategies - CARE 

× No increase in CARE administration budget 

× SCE is requesting authorization to allow call center 
representatives to enroll customers on CARE over the phone 
using SCEôs web-based enrollment 

× SCE proposes to increase annual post enrollment income 
verification from 1% to 5% of participating customers 

× SCE proposes to require customers who do not pass income 
verification to increase the wait from one -year to two -years 
before they can re-enroll by self-certifying their income 

× Data Sharing with water agencies 

×Other practices (see appendix) that have contributed to 
SCEôs current estimated 98% CARE penetration rate will be 
maintained or enhanced 
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Use a mix of delivery channels in order to effectively reach 
customers 

 

× Direct Mail and Bill Onserts 

Å Target CARE customers who have not previously enrolled in the 
Energy Savings Assistance Program 

 

× Leverage Engage360 / Incorporating new name & logo 

Å Local IOU Marketing efforts 
 

× Utilize SCE Messaging Capability to communicate with customers 

Å Reminders and energy efficiency information 
 

× High Usage Needs Assessment (HUNA) 

Å Customized Marketing  material 

New Strategies �t Energy Savings Assistance 
Program �t ME&O 


